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Call for Expression of Interest 

TERMS OF REFERENCE 

Brand-Identity Design Agency  

ENI CBC MED Strategic projects 

 

Project Titles  B_A.1.2_0022 - CRE@CTIVE 

Programme ENI CBC Mediterranean Sea Basin 

Financing European Union 

Contracting authority CEEBA – Confederation of Egyptian Business 
Association 

Experts to be selected Brand Identity Design Agency 

Location of the contract Egypt 

Procedure Simplified procedure (formerly known as 
'competitive negotiated' procedure) 

 

The Confederation of Egyptian Business Association- CEEBA is seeking the services of a creative design 
and/or integrated marketing and communications agency to design and create a brand identity for the 
EU-funded, CRE@CTIVE project within the ENI CBC MED Program. CRE@CTIVE is an innovative cross-
border, project that aims to address the major challenges facing the traditional sector of textile, footwear, 
clothing, and leather in the Mediterranean region. The promotional material will be used for the 
dissemination of project news and activities on social media, project partners’ institutional websites, and 
the project’s webpage. The material should build interest and expectation for the engagement of the 
various stakeholder groups of which are:   

• Fashion Schools, Design Centres, Business Labs, Textile R&D Centres and Academia 

• MSMEs and Start-ups/ Entrepreneurs  

• National, Regional and Local Public Authorities 

• Tex & Cloth, Footwear and Leather Industry Representatives and Workforce 

• Museums, Creative Hubs & NGOs  

• General public/ Local Communities (with a focus on women and youth)  
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I. Minimum qualifications and requirements 
 
- Team members must be educated to degree level in marketing and design with a relevant 

professional qualification; 
- Knowledge of digital design; social media and web content design. 
- Demonstration of previous experience in brand-identity projects conducted and managed by 

the applying agency in form of a submitted portfolio; 
- Demonstration of previous experience in graphic design for dissemination materials such as 

posters, banners etc. 
- Excellent communication skills in English. 

 

II. Expected Deliverables 
 

For the CRE@CTIVE project the following tasks and deliverables are requested (no later than the beginning 
of June): 

1. Create a visual identity for the CRE@CTIVE project to build awareness on the project activities and 
their impact on the industry and communities. 

2. Develop a folder with different resources for marketing activities (common branding): selection of the  
colour palette or pantone, typographic font and styles, identity elements (letterheads, Mock-up 
template, background images, icons or clipart). See Annexe I 1  

During the period of the project: 

3. Create the visual graphic design for specific dissemination material in different sizes (eg.: A6, A4, A1, 
roll ups)  

4. Create the visual graphic design for online marketing including a pool of relevant photos for social 
media use. 

5. Provide assistance in brand storytelling. 

Communication may be carried by long distance modality by the use of e-mails and other long-distance 
communication tools (e.g. Zoom). 
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III. Nationality rule: 

 
The selected expert should come from countries eligible to participate in the procurement 
procedures as indicated in the Articles 9 of the Regulation (EU) No 236/2014, and include:  
 
(a) Member States, beneficiaries listed in Annex I to Regulation (EU) No 231/2014, and contracting 
parties to the Agreement on the European Economic Area; 4  
(b) developing countries and territories, as included in the list of ODA recipients published by the 
OECD-DAC (‘list of ODA recipients’), which are not members of the G-20 group, and overseas 
countries and territories covered by Council Decision 2001/822/EC;  
(c) the Republic of Belarus;  
(d) developing countries, as included in the list of ODA recipients, which are members of the G-
20 group, and other countries and territories, when they are beneficiaries of the action financed 
by the Union under the Instruments covered by the Article 9 of the Regulation (EU) No 236/2014; 
(e) countries for which reciprocal access to external assistance is established by the Commission. 
Reciprocal access may be granted, for a limited period of at least one year, whenever a country 
grants eligibility on equal terms to entities from the Union and from countries eligible under the 
Instruments covered by the Article 9 of the Regulation (EU) No 236/2014.  

IV. Evaluation 

CEEBA and AITEX will evaluate applicants on the basis of its responsiveness to the TOR with a key 
focus on:   

- Experience of having undertaken similar assignments in the past. A portfolio is required. 
- General and additional 

o  Qualifications: general competence and level of expertise within the agency, 
education and training of team members, length of experience. 

- Preferred: Experience in ENPI countries and EU projects.  

Documents required: 

• Portfolio, showing previous experience.  

• Budget for the following tasks, according to point II: 

• Corporate items design with different size (large, normal, and small size). A folder 
with different project identity elements: shapes, clipart, colour palette, fonts and 
styles, illustration 

Digital design templates for social media: Facebook, Instagram, LinkedIn and Twitter. Templates of 
backgrounds and banners. After the acceptance of the proposal, a specific workplan will be defined 
during the project.  
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All submissions (technical and financial proposal including references, portfolio and other supporting 
materials useful for the evaluation) must be consistent with this TOR, written in English and should 
arrive no later than the 11th of May 2021 by email to: ENIcreactive@outlook.com 

For more information about the project, please visit:  

CRE@CTIVE_Website 

CRE@CTIVE_Twitter 

CRE@CTIVE_Instagram 

CRE@CTIVE_Facebook 

CRE@CTIVE_LinkedIN 

  

http://www.enicbcmed.eu/projects/creactive
http://www.enicbcmed.eu/projects/creactive
https://twitter.com/creactive_med
https://twitter.com/creactive_med
https://www.instagram.com/creactive_project/
https://www.instagram.com/creactive_project/
https://web.facebook.com/CreactiveProject-106595064708274
https://web.facebook.com/CreactiveProject-106595064708274
https://www.linkedin.com/company/creactiveproject/?viewAsMember=true
https://www.linkedin.com/company/creactiveproject/?viewAsMember=true
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Annexe I 

Moondboard of task to be done no later than the beginning of June (brand definition): 

Define the color palete and patterns (color gamut, the main color, select if we want to work with: 

complementary colors, opposite colors…) 

Define the fonts and styles to be use. 

Create a folder with different resources to be use as image-branding: backgrounds, shapes, clip arts,  

general illustration of the project.  
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Moodboard of task to be done during the project on request of CEEBA (following the specifications of 

the brand-project image): 

Histories backgrounds, banner Facebook, artistic images, illustrations and photos , Instagram 

backgrounds…): 
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